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Sotheby’s International Realty © Brand Rated Most Prestigious Luxury Real Estate Or  ganization

PARSIPPANY, N.J. (Aug. 4, 2008) — Sotheby’s Intaimaal Realty Affiliates LLC today announced it
was rated the most prestigious real estate comipahigh net-worth consumers in the Luxury Institsite
2008 Luxury Brand Status Index survey.

According to the Institute, respondents who woelcbmmend th&otheby’s International Realbyrand
say it has “high-end properties,” “exclusive ligf#’ “great customer service” and an “excellent
reputation.”

“We are pleased with this recognition becausefliéces our commitment as a brand to providing top
guality service to luxury market consumers arouraworld,” said Michael R. Good, president and thie
executive officer, Sotheby's International Realtffilfates LLC. “As we continue to experience
consistent, strategic growth worldwide, and intighchallenging economic conditions in many masket
our top priority is to remain focused on deliverthg high-quality service that is synonymous witin o
brand name.”

A national sample of 1,666 wealthy American constgnparticipated in the Luxury Institute’s online
survey. The average income was $348,000 and aveetgeorth was $3.7 million. Respondents were
asked to rate brands along four pillars of braatuse: consistently superior quality; uniquenegs an
exclusivity; social status as a product consumegdmple who are admired and respected; and self
enhancement, in that the brand makes the cons@lesgdecial across all aspects of the customer
experience

In addition, the survey also measures three kegooog metrics: worthiness of a significant price
premium; willingness to recommend the brands tgfeethey care about and why or why not; and brand
preference as the brand most likely to be consitifre next time a purchase is made.

The Luxury Institute is an independent and imphrétings, reviews and research institution thahes
trusted voice of the high net-worth consumer. Tistitute provides a portfolio of proprietary
publications and research to guide high net-wantlividuals and the companies that cater to them on
leading edge trends, high net-worth consumer rgskamd ratings of luxury brands, and best practices
The Luxury Institute operates the Luxury Boandviv. LuxuryBoard.cony the world's first global,
membership-based online community for luxury goaad services executives, professionals and
entrepreneurs. For more information, please gavir. Luxurylnstitute.com




